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LIVERPOOL LOVES
Celebrate Our City With The Festival That Gives Back

Introduction

- Positive citizenship meets commercialism

A city centre celebratory festival experience involving communities 

and Liverpool organisations. Big players, supporting little players 

in the true spirit of the wider city agenda. An engaging business 

to consumer platform, with social aims and objectives.



Our Commitments

-  We will always use local exhibitors wherever possible

-  We will always use local suppliers wherever possible

-  We will employ local staff wherever possible

-  We will invest all profits back into a fund for local entrepreneurs

-  We will create fair and affordable opportunities for Liverpool organisations & businesses 

-  We will be open, transparent and accessible

Our Vision
Our vision is to deliver an event that’s all about Liverpool life, held on the Pier Head 

with the Three Graces as its backdrop. The festival will be free to attend and will promote 

all that Liverpool has to offer to residents of the city region and beyond. It will be delivered 

by using Liverpool businesses and people wherever possible to produce an event that 

invests money back into the local economy.

Pier Head is the perfect location for such an event; it has great facilities, transport links 

and is Liverpool’s most iconic site – nestled under the Liver birds, steeped in history and 

instantly recognisable as Liverpool’s core identity. 

‘Liverpool Loves’ is a malleable brand that allows us to add areas of development that fit 

in with city initiatives, programmes and wider objectives; with an annual event as a 

showpiece for the year’s activities and highlights.

In addition our aim is to deliver the example sections in this document as a first year plan.



Our Aim

Liverpool Loves will celebrate all the best bits of 

Liverpool life. We have a lively and thriving population 

of colourful characters and big dreamers; we have a 

great reputation nationally and globally. Through this 

event we’re able to build on the growing interest in 

our city, celebrating achievements and looking towards 

the future together. United in our aims and focussed 

on our objectives. Reconnecting communities in 

celebration and generating opportunities for all.

The festival that speaks to the world 

about Liverpool in the voice of it’s 

people. The festival that gives back.

It is important that we create a festival which builds a 

legacy for the city, generating business and supporting 

the local economy. This will be achieved by not only 

attracting visitors, encouraging trade and promoting 

a sense of community – but also by supporting 

local entrepreneurs. 

The project will be undertaken by Orb event 

Solutions CIC, a company with vast experience 

in the events industry in Liverpool, with social value 

and responsibility at its core. Profits generated by 

this festival will go back into an entrepreneur fund 

for aspiring business people of the city. An open 

invite to apply for this fund will ensure that anyone 

from the city region can benefit from the profits of 

Liverpool Loves, with the prospect of pitching your 

business plan to a panel of business leaders. Each 

winner of the fund will receive mentoring support 

from the panel, promotional support for their new 

business through Liverpool Loves and a chance 

to showcase it at the 2nd year event. The details 

of the scheme have yet to be finalised.

The Event



Some in-depth examples:

Liverpool Loves Business 

Liverpool is a great place to do business. 

The Business Big Top will be a hive of activity with 

a commercial market place, seminars and exhibitions 

building on the legacy of the International Festival 

of Business 2014. 

Liverpool Loves Business and Enterprise’ will provide 

an opportunity to connect businesses, social enterprises 

and bridge the gap between commerce and communities 

of the city. The section will also serve as a vehicle for 

independents, SME’s and socially motivated companies 

to promote their services to a new audience. 

People, passion and potential will be celebrated, inspired 

and accelerated as we create an arena which serves up 

a programme of networking and discussion. Business

beginners, entrepreneurs and aspiring business leaders 

will experience a selection of events which aim to 

encourage new commerce, with a varied program of 

activity designed to be high-impact and fully interactive.

Suggested Programme:

Friday - Business Day 
(invite only)

-  Commercial Marketplace

-  Amphitheatre

-  Intimate Seminar Stages

-  Networking Spaces

-  Workstations, WiFi and Power

-  Meeting Posts

Saturday - Social Enterprise Showcase 
(open to public)

-  Social Marketplace

-  Amphitheatre

-  Seminar Stages

-  Demonstration Space

-  Comfortable seating

Sunday - Show Business 
(open to public)

-  Events Exhibitors

-  Events and Performance Industry Showcase

-  Liverpool Festival Showcase

-  Liverpool Events and Nightlife Showcase

-  Live Performances



Liverpool Loves Food 

Celebrating the good food that Merseyside has to 

offer with a wealth of local producers and restaurants; 

showcasing many types of food & drink with sampling 

and cooking demonstrations to get the taste buds going. 

Engaging with the region’s producers, the Liverpool Loves 

Food marketplace will provide a platform to showcase 

locally grown food to be used by local restaurants and 

will focus on healthy eating with real quality produce.

In addition the festival will embrace the city’s night time 

economy by creating a truly metropolitan offering that 

represents our vibrant restaurant and bar scene. Exhibitors 

are able to use the event as a marketing exercise; bringing 

home what their business is all about by promoting their 

food and drinks to an event audience en masse. 

Liverpool Loves food isn’t all about the restaurants and 

traders – it will provide a platform to community and public 

projects that encourage the ‘grow your own’ ethos. From 

plot to plate healthy eating advice, demonstrations, 

workshops and encouraging an active lifestyle. 

Suggested Programme:

Little Liverpool 
‘Little Liverpool’ with showcase for various regions 

of the city centre like ‘Little Bold street’. This will host 

restaurants from that specific area who will theme a version 

of their own restaurant, serving both food and drinks to 

visitors seated at  tables.

Producers Parade
Promoting the best produce the region has to offer 

with farmer’s market style food to buy and take home.

Demo Hub
A hub for interactive demonstrations on growing 

food and cooking by leading speakers and chefs 

– learn something new and have a go at home.

Bars and Cocktails
Cocktails of all shapes and sizes on offer from 

the best bars in the city.

The People’s Food Showcase
The best in home-grown and foodie projects 

from across the city region.



Liverpool Loves Music 
and Entertainment

Liverpool loves to laugh, sing, dance and have fun. 

It’s bursting with talent and has a wealth of things to 

do to keep visitors and residents entertained. Liverpool 

Loves Music will provide a stage for the best performers 

in the city and will ensure that there’s something on offer 

for the whole family to enjoy. 

One of the city’s biggest exports has been from our 

pool of musical talent and therefore the entertainment 

programme will provide a must-see offering for every 

visitor. This area will show a real snapshot of our rich 

cultural heritage, whilst at the same time paying tribute 

to a new generation of young artists. 

The team at Orb are committed to working with 

many established festivals and organisations in the 

city, especially those who work with hard to reach 

communities. This event can be used to showcase their 

work and provide an opportunity for students, volunteers, 

interns and workers in the events industry to get some 

experience in a real-world festival environment.

Suggested Programme:

Main Stage
A full-sized stage promoting a programme of up and 

coming Liverpool acts along with some seasoned 

professionals from the local circuit.

Unsigned City
An intimate stage dedicated to performers looking 

to take the next step in their career and perform 

in a real festival environment.

Alternative/ World Music
Bringing together a wide range of influences 

and styles, reflecting the cosmopolitan nature 

of Liverpool’s cultural identity.

Busker’s Corner
Live, unplugged and providing a musical soundtrack 

to the laidback picnic area with a whole range of 

street performers and anyone that wants to get 

up and have a go.



Case Study:  “I Love MCR” Campaign 

The I Love MCR campaign, developed in response to the riots in August 2011, 

was targeted specifically at nurturing the swell of civic pride and educating 

residents on the assets of the city region. 

In three weeks, the campaign generated:

Case Study: Manchester International Festival 

The Manchester International Festival is a biennial international arts festival, with a specific focus on 

original new work, held in the English city of Manchester. The festival is a biennial event, first taking 

place in June–July 2007, and subsequently recurring in the summers of 2009, 2011 and 2013. 

The event was created with a primary focus of emphasising the city as a major cultural centre in the UK, 

providing a way to market the city to national and international visitors. In 2013, MIF:

27,000
‘likes’ on Facebook

40,000
mentions on twitter 
(trending twice in the UK)

£95k
total digital value 
of more than £95k

£200k
outdoor profile with 
a commercial value 
of over £200k

£750k
media coverage with 
an AVE of over £750k

9,000
over £9000 in 
donations to two 
local charities

350
support from over 
350 businesses

15,000
an audience of over 
15,000 extra people 
on the first year, one 
day event

£1m
over £1 million 
economic impact 
in the first year 
to city centre

www.manchester.gov.uk/download/meetings

£34m
achieved an economic 
value of £34m

directly employed
58 people with an 
additional 527 receiving 
contracted work

527 £6.5m
achieved £6.5m 
non-public investment

405
attracted 405 
volunteers to work 
across the event 
programme

96%
audience satisfaction 
ratings exceeded

www.marketingmanchester.com

http://www.marketingmanchester.com/media/58545/dmp%202013-2014.pdf


The I Love MCR campaign, developed in response to the riots in August 2011, 

was targeted specifically at nurturing the swell of civic pride and educating 

residents on the assets of the city region. 

In three weeks, the campaign generated:

Liverpool Visitor Economy

The economic impact of large scale events has been identified by Liverpool City Council 

in the‘Strategic Framework Investment Plan’ and by Liverpool Vision in their five year plan 

as integral to sustaining our visitor economy.

Liverpool Vision identified in the 5 year plan that tourism contributed to:

Of visits to the city through major events, visits to LARC venues contributed to:

It also identified that:

For every 595 additional visitors, 1 visitor economy job is supported.

An additional 2.5 million visitors p.a. = more than £120m Gross Value Added p.a. 

Resulting in more than 4,200 visitor economy jobs being supported, at an additional £270m 

visitor and organiser spend (Amion Consulting, 2012)

27,000
FTE – a total of 14% 
of the city region’s 
employment (2010)

28.1m
day visits per annum 
- of which 1.96 million 
were staying visits (2010)

£1.92b
total economic value 
of tourism = £1.92 
billion (2010)

5.76%
contribution to the 
economy of 5.76% 
(UK average of 3.47%) 
in 2008

£23.6m
income

868 FTE



Orb Events Case Study
 

Orb Events has created two of the city’s biggest festivals since 2008 in Brazilica Festival 

and Liverpool Pride, generating tens of millions of pounds for the city’s economy throughout 

that time. The social and economic impact of large scale events has been outlined above; 

please find the attendance figures and monetary impact of Brazilica festival during year 1.

Brazilica Festival – 2011 (Year 1)

60,000
 people

Total attendance =

45% 

would be eating 
out in the city 

would be making a 
special shopping trip

23% 45% 

would be 
visiting attractions

£69.21 

the typical spend per 
person attending the event 
was £69.21 per trip

This included:

total event income generated for the 

city = £4 million (England’s Northwest 

Research Service, 2011)

the total impact of the event was approximately 
7,700 visitors drawn to the city specifically by 
Brazilica, bringing a direct spend of c. £492,000

£492,000 5,600
day visitors

2,100
staying visitors 

£4million



Closing Statement

Liverpool Loves is a festival for the people, by the people.

This innovative approach to celebrating everything that the city has to offer makes sense 

both culturally and economically. In the wake of the Social Value Act (2014) – ‘Liverpool Loves’ 

provides a logical, exciting approach to further build upon the brand of the city, all the while 

benefitting the local economy at a grass roots level where it matters most.

We anticipate that:

-  The economic impact of such an event in the city will be significant and localised.

-  Contracts will be awarded to businesses in priority order on the merit of social value 
and those with operations based in Liverpool – keeping business in the city.

-  The event should attract large audiences due to it being a free event with an attractive offer.

-  The value of marketing exposure generated for city businesses and the city region itself will be significant.

-  This high quality event can become a brilliant tool to market Liverpool both nationally and internationally, 
with a true identity of the city and its people.

-  The festival is not - for - profit and operated through a community interest company. Profits from the 
event will be used to fund the next generation of entrepreneurs from the city with a finance, mentoring 
and promotion scheme.



We would love to talk to organisations who would like to get involved.

Email us: debbie@orb-events.co.uk or josh@orb-events.co.uk

Call us: 0151 707 0965

Pop in and see us: The Loft, 26a Norfolk Street, Liverpool, L1 0BE

Follow us: @liverpoolloves and @orbevents

https://twitter.com/LiverpoolLoves
https://twitter.com/OrbEventsFairs

